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Did you know that some mosquitoes lay their eggs inside a caterpillar and when the eggs hatch they eat the caterpillar from the inside out? Facts like this are packed inside the wonderful world of nonfiction literature for children. It is important for teachers and media specialists to promote literacy to increase reader’s access to books. Students who become avid readers during the elementary years gain background knowledge and vocabulary. The best way to help a child get ahead in school is to read to him or her and to encourage independent reading. The best educational tool a teacher or media specialist can give to a child is the love of reading. Staff at the elementary level should incorporate activities which will promote pleasure reading of nonfiction literature to help extend learning opportunities. 


When coming up with nonfiction literature promotions, it is important to start reading to students at the earliest age possible. Barbara Abromitis, author of Promoting Recreational Reading in K-6 Classrooms, says that it is important to promote student interactions about books by setting regular times for students to share what they’re reading with the class. My first nonfiction promotion is intended for students in kindergarten through second grade. For the younger students, it would be best to keep the promotional activities within that class so that it does not become overwhelming. After studying nonfiction and informational texts, each student would have an opportunity to choose their favorite nonfiction book or topic. The student would choose their favorite part of that book to share with their classmates. At the beginning of each media class, a few students would have an opportunity to share the book they read. Students would be invited to dress up or bring props related to the book to read aloud. This promotion could be easily modified for students in kindergarten and first grades who are not comfortable with reading aloud. They could create a poster which would highlight interesting information learned from their selected book.  

As with every grade, it is important to differentiate the promotional activity to match the developmental needs of the students. A nonfiction reading promotion for students in grades third through fifth could be incorporated in a series of technology lessons. The older students would be assigned to groups during their media class. After studying nonfiction and informational texts, students could then choose a nonfiction author of interest to study further. Over the course of several weeks, they would read a sampling of books on that author and find websites, webcasts and videos which would aid nicely to learning more about their person of study. Abromitis states that whenever possible arrange high-interest activities such as watching webcasts, videos, DVDs of children’s authors discussing their work. When the projects are complete in the form of a simple powerpoint or word document, students would present their authors to their classmates. If the library has their own Wiki space or web page, these would become excellent links for teachers doing author studies. The presentations would be recorded by the media specialist so that they can be shared with the other classes and grades. This video would also help a teacher of second grade introduce how to research nonfiction topics. Younger students will be excited and eager to watch their older siblings or friends and will be inspired to check out those books as well.

Children are very influenced by older children and adults in their lives. The reading promotions would be expanded to include facility and staff as well. Most professionals in the educational field are there because they enjoy being life long learners and aspire to pass that on to their students. Jim Trelease comments on the success Oprah has had with promoting reading. The key to her success is that her viewers can see that Oprah indeed is an avid reader and her excitement over books becomes contagious. A memorable statement he made was that you can’t give a child the love of reading if you don’t have it yourself. To share his or her love of reading, each morning on the announcements a staff member of the school would read a passage from their favorite children’s book. The announcements would be on a variety of books found in the library, including nonfiction texts. Teachers could read an interesting fact and provide a teaser for the book. Those books would then be showcased in a special display in the library to allow for easy access for the students.


Although reading promotions do require extra work during an already hectic school day, it is so important for everyone in the school to create lifelong readers. Students who enjoy reading for pleasure will be met with greater success in higher level education. It is all over the media that the United States is falling behind with their math, science and social studies scores. The promotion of nonfiction literature will create better informed citizens who will have respect and understanding for nature and other cultures from around the world. In the areas of science and math, which have been proclaimed as fields mostly dominated by males, sharing the love of nonfiction with little girls might inspire them to become interested in a scientific field that they may have never explored on their own. Overall, promoting reading will help support young readers to help them find that next great book that will take them to the rainforest, the moon or beyond. 
